
Rhode Island and Massachusetts (DR-1894 & 1895): 

Private Sector Specialists in Massachusetts and Rhode Island are working with the private sector community to broaden the 

reach of disaster recovery information to individuals impacted by flooding in both New England states. Outreach initiatives 

include: 

 

Coordination with the Boston Red Sox to display FEMA disaster 

registration information on the score board at its remaining home 

games. The Red Sox Stadium seating capacity for Fenway Park in 

2010 is 37,402 for night games, and 36,974 for day games. 

 

Support from New England Sports Network to run disaster infor-

mation as a crawl on-air during coverage of sporting events. An 

average NESN game broadcast reaches 226,000 households in the 

Boston DMA; and 55,000 households in the Providence DMA.  

 

Assistance from the Rhode Island Emergency Management Agency 

in outreach to the major utility provider (National Grid) requesting they add a sentence at the bottom of utility bills to 

make customers aware of the registration information for FEMA. This reached more than 450,000 Rhode Island resi-

dents. 

(Red Sox Stadium Billboard with FEMA message) 

(Clear Channel Advertising billboard in Massachusetts) 

Collaboration with Clear Channel Advertising and Lamar Out-

door Advertising who offered to post FEMA registration infor-

mation on high traffic billboards in Massachusetts and Rhode 

Island. Clear Channel billboards in Massachusetts  reached an 

estimated 198,00 drivers per day. Lamar Outdoor billboards in 

Rhode Island reached more than 300,000 people over the age 

of 18 per day. 

 

Coordination with Rhode Island Emergency Management 

Agency and the  Rhode Island Public Transit Authority to dis-

play FEMA registration information in seven languages on 150 

buses.  
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E-mail us: FEMA-Private-Sector@dhs.gov    

Visit us at www.fema.gov/privatesector, Facebook, Twitter, and Youtube. 

 

Tennessee (DR-1909): 

Private Sector Specialists in recently declared Tennessee are on the ground supporting  state outreach efforts by engaging 
the private sector community in numerous ways, to include: 
 

Coordination with the NFL and National Football League Play-

ers Association to push disaster messaging to the public. Ten-

nessee Titans players and coach  shot PSAs  to encourage indi-

viduals affected by the flood to register for disaster assis-

tance.  FEMA has  the PSAs  posted on the multimedia section 

of www.FEMA.gov.  The Titans have FEMA disaster informa-

tion posted  in the Community section of their website 

(www.titansonline.com).  

 

Collaboration with  the local  Chamber of Commerce,  music 

industry, and entertainment arena to disseminate recovery information.  25 local Chamber of Commerce dissemi-

nated disaster information to businesses and their tens of thousands of employees in the affected region. Gaylord 

Entertainment, which owns  The Grand Ole Opry, posted disaster recovery information on its website for employees. 

The Nashville Songwriters Association (NSA) also shared disaster recovery information to its members in need.  

 

(Tennessee Titans cleaning homes in Nashville) 

(Vanderbilt University Flood Relief Webpage) 

As of May 28, 2010 

Working with colleges and universities to get  disaster infor-

mation out to  faculty and students affected by the recent 

flood. Vanderbilt University , one of the largest private em-

ployers based in TN,  created a Flood Relief webpage to high-

light available resources in the community to assist affected 

individuals. Belmont University, who has over 5,400+ stu-

dents , created a Flood Relief webpage that connected di-

rectly to www.FEMA.gov and www.DisasterAssistance.gov.  
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