% Google Analytics

DisasterAssistance.gov Web Performance Metrics
Jul 1, 2016 - Jul 31, 2016

Total Visits New vs. Returned Visitors Total Pageviews
B New Visitor M Returning Visitor
127,376 AV Vv Page Title Pageviews Bounce
% of Total: 100.00% (127,376) Rate
Center 371,574 34.13%
Avg. Visit Duration
Mobile 356,504 50.26%

00:06:14 e

67.4% Access to Disaster

Avg for View: 00:06:14 (0.00%) Help and 330,410 0.44%
Resources

Pageviews Center (Mobile) 42,547  10.14%
Address Look-up 35,495 0.89%

1,269,028 G

% of Total: 100.00% (1,269,028) AVg Visits per Visitor

H1 H2 M Other
Unique Visitors

53,667 N—

% of Total: 100.00% (53,667)

Avg. Pages / Visit Visits by Social Network

Social Network Sessions
9.96 —— e
Avg for View: 9.96 (0.00%) Facebook 664
. Twitter 62
Avg. Time on Page
Visits and Bounce Rate by Source / Medium Blogger 56
00:00:42 ———m
Avg for View: 00:00:42 (0.00%) Source / Medium Sessions Bounce Rate LinkedIn 1
H 0,
(direct) / (none) 57,306 9.78% Pocket 1
Bounce Rate google / organic 26,390 5.68%
wikiHow 1
7.57% . fema.gov / referral 14,561 6.31%
S, o WordPress 1
Avg for View: 7.57% (0.00%) hp_promo / web 12,856 7.65%
bing / organic 3,881 1.52%
yahoo / organic 2,284 4.03%
search.usa.gov / referral 1,694 6.32%
asd.fema.gov / referral 771 7.78%
benefits.gov / referral 652 3.53%
outlook.live.com / referral 592 2.87%
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