% Google Analytics

DisasterAssistance.gov Web Performance Metrics
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Total Visits New vs. Returned Visitors Total Pageviews
B New Visitor M Returning Visitor

191,906 RV Vv Page Title Pageviews Dounce
% of Total: 100.00% (191,906) Rate

Center 654,158 31.13%
Avg. Visit Duration

Mobile 557,914 49.68%

. . P

00:06:58 Disaster Help 527,587 0.23%

Avg for View: 00:06:58 (0.00%) & Resources

. Address Look-up 82,609 0.55%
Pageviews

2,100,175 NS Center Mobile 61,716 17.76%

9 N 9 T . e
% of Total: 100.00% (2,100,175) AVg Visits per Visitor

H1 H2 M Other
Unique Visitors

80,634 N—

% of Total: 100.00% (80,634)

Avg. Pages / Visit Visits by Social Network

Social Network Sessions
10.94 ———
Avg for View: 10.94 (0.00%) Facebook 4,808
Twitter 483
Avg. Time on Page
Visits and Bounce Rate by Source / Medium VKontakte 4
00:00:42 —
Avg for View: 00:00:42 (0.00%) Source / Medium Sessions Bounce Rate Google+ 2
i 0,
(direct) / (none) 79,557 8.20% HootSuite 2
Bounce Rate google / organic 36,089 4.87%
LinkedIn 2
6.24% . fema.gov / referral 24,658 5.53%
oW % % Blogger 1
Avg for View: 6.24% (0.00%) hp_promo / web 22,779 5.98%
bing / organic 5,369 1.10% Pocket !
m.facebook.com / referral 3,527 0.82% WordPress 1
yahoo / organic 3,050 2.43%
search.usa.gov / referral 2,617 7.37%
asd.fema.gov / referral 1,060 6.79%
fbcoem.org / referral 914 4.49%
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