% Google Analytics

Ready Web Performance Metrics Apr 1,2016 - Apr 30, 2016
Total Visits New vs. Returned Visitors Total Pageviews
B New Visitor M Returning Visitor

510,414 TV Page Title Pageviews Bounce
% of Total: 100.00% (510,414) Rate

Ready.gov 129,441 72.23%
Avg. Visit Duration ready.gov 50,454 70.78%
00:02:07 o p— Tornadoes 47,539 73.47%

Avg for View: 00:02:07 (0.00%) Natural Disasters 45,555 38.37%

Basic Disaster
Pageviews Supplies Kit 41,659 59.64%

1,029,162 —
% of Total: 100.00% (1,029,162) AVg Visits per Visitor

H1 H2 M Other
Unique Visitors

Visits by Social Network

429,317 pr—
% of Total: 100.00% (429,317) Social Network Sessions
Facebook 4,674
Avg. Pages / Visit
Twitter 1,663
2.02 W,
Avg for View: 2.02 (0.00%) Weebly 1,327
Dailymotion 704
Avg. Time on Page
Visits and Bounce Rate by Source / Medium Google+ 952
00:02:04 PN 5 213
Avg for View: 00:02:04 (0.00%) Source / Medium Sessions Bounce Rate ogger
google / organic 186,517 66.80% Diigo 227
Bounce Rate (direct) / (none) 165,253 63.51% reddit 107
o S bing / organic 18,957 62.08%
64.5? 3 Ing /-organt ? WordPress 103
Avg for View: 64.57% (0.00%) search.usa.gov / referral 13,365 39.44%
Pinterest 75
ib.adnxs.com / referral 11,886 99.86%
google / cpc 8,562 66.18%
yahoo / organic 8,327 60.66%
google.org / referral 5,823 69.09%
fema.gov / referral 3,707 46.48%
aol / februarymodule 3,429 90.29%
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