% Google Analytics

Floodsmart.gov Web Performance Metrics Apr 1, 2016 - Apr 30, 2016
Total Visits New vs. Returned Visitors Total Pageviews
226,858 R, B New Visitor M Returning Visitor Page Title Pageviews Bo‘g:::

% of Total: 100.00% (226,858)
Floodsmart.gov 151,642 65.32%

Avg. Visit Duration FloodSmart 146,718  32.07%
0,

00:03:01 —— Flood Map Update ~ 76,870 38.42%

Avg for View: 00:03:01 (0.00%) Flood Risk 2354 4061%
Residential o

Pageviews Coverage 23,268 31.96%

737,286 Jap—

9 N 9 T . e
% of Total: 100.00% (737,286) AVg Visits per Visitor

H1 H2 M Other
Unique Visitors

178,770 o e
% of Total: 100.00% (178,770) A

Avg. Pages / Visit

3.25 e

Avg for View: 3.25 (0.00%)

Visits by Social Network

Social Network Sessions
Avg. Time on Page Facebook 985
Visits and Bounce Rate by Source / Medium
00:01:20 —_ Weebly 142
Avg for View: 00:01:20 (0.00%) Source / Medium Sessions Bm:;:;: Twitter 103
oogle / organic 117,683 43.22% i i
Bounce Rate goog 9 o ActiveRain 13
(direct) / (none) 51,137 39.39% Linked| 9
inkedIn
42.72% —_— . .
, bing / organic 9,728 43.40%
Avg for View: 42.72% (0.00%) reddit 8
fema.gov / referral 6,833 26.69%
yahoo / organic 4,993 40.00% Houzz 4
search.usa.gov / referral 4,879 39.02% Stack Exchange 4
socialtrade.biz / referral flash.org 1,640 95.30% WordPress 4
referral crstaxdata.realtracs.net 1,471 31.75%
Diigo 3
referral 1,253 78.61%
trulia.com / referral 809 23.11%
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