I Google Analytics

Ready Web Performance Metrics Jan 1, 2016 - Jan 31, 2016
Total Visits New vs. Returned Visitors Total Pageviews
629,798 Py B New Visitor M Returning Visitor Page Title Pageviews BO‘::;:

% of Total: 100.00% (629,798)
11.8% Ready.gov 170,816 68.07%

Avg. Visit Duration Winter Storms,

Extreme Cold 79,387 81.27%

00:01:53 WV W http://www.ready 55,829 44.48%
Avg for View: 00:01:53 (0.00%) .gOV/

Build A Kit 55,090 40.98%
Pageviews Earthquakes 49,674 75.74%
1,203,766 o vl

0, . 0/ ') T
% of Total: 100.00% (1,203,766) Avg Visits per Visitor

H1 H2 M Other
Unique Visitors

535,379
% of Total: 100.00% (535379)  —~~—/ "~

Visits by Social Network

Social Network Sessions
Facebook 14,728
Avg. Pages / Visit
Twitter 4,338
1.91
. NS
Avg for View: 1.91 (0.00%) reddit 1,215
Weebly 952
Avg. Time on Page
Visits and Bounce Rate by Source / Medium Blogger 203
00:02:04
X e )
Avg for View: 00:02:04 (0.00%) Source / Medium Sessions Bounce Rate LinkedIn 200
google / organic 223,225 65.27% StumbleUpon 163
Bounce Rate (direct) / (none) 219,189 64.23% Google+ 148
0, — oogle.org / referral 21,934 75.26%
6397 Yo goog 9 ’ Pinterest 96
Avg for View: 63.97% (0.00%) bing / organic 19,708 62.32%
Crunchyroll 89
search.usa.gov / referral 12,544 41.18%
yahoo / organic 10,406 62.00%
m.facebook.com / referral 10,229 77.81%
links.govdelivery.com / referral 6,269 62.53%
t.co / referral 4,150 73.28%
fema.gov / referral 4,122 49.37%
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