I Google Analytics

FEMA.gov Web Performance Metrics Dec 1, 2015 - Dec 31, 2015
Total Visits New vs. Returned Visitors Total Pageviews
1,041,815 s M New Visitor M Returning Visitor Page Title Pageviews Bo:;:

% of Total: 100.00% (1,041,815)

FEMA.gov 280,310 65.71%

Avg. Visit Duration Are You Prepared 202,119 78.01%

Disaster Declaration 89,618 42.60%
00:02:15 A

Avg for View: 00:02:15 (0.00%) Flood Map Service

0,
Center 86,981 0.14%

) Search By Address 84,632 0.18%
Pageviews

2,292,663
% ’of Total', 100.00% (2,292,663) e
’ - Avg. Visits per Visitor

H1 H2 M Other Visits by Social Network
Unique Visitors
Social Network Sessions
695,304 o
% of Total: 100.00% (695,304) Facebook 7,693
Twitter 2,129
Avg. Pages / Visit
Blogger 1,235
2.20 =
Avg for View: 2.20 (0.00%) reddit 253
Weebly 223
Avg. Time on Page .
Visits and Bounce Rate by Source / Medium Linkedin 190
00:01:48 I Fark 40
ar
Avg for View: 00:01:48 (0.00%
vgoriiew ( ) Source / Medium Sessions Bounce Rate
wikiHow 33
google / organic 342,187 45.47%
Bounce Rate
WordPress 33
(direct) / (none) 247,770 58.16%
52.43% — .
Avg for View: 52.43% (0.00%) thesunchronicle.com / referral 115,402 78.99% Pinterest 22
bing / organic 51,819 47.42%
search.usa.gov / referral 40,455 31.57%
ready.gov / referral 34,177 28.19%
yahoo / organic 28,581 44.78%
links.govdelivery.com / referral 19,905 47.85%
msc.fema.gov / referral 11,642 41.51%
intranet.wcchc.com / referral 7,868 7717%
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