I Google Analytics

Floodsmart.gov Web Performance Metrics Oct 1, 2015 - Oct 31, 2015
Total Visits New vs. Returned Visitors Total Pageviews
31 2,644 — B New Visitor M Returning Visitor Page Title Pageviews Bo;r:;:

% of Total: 100.00% (312,644)

Flood Risk & Ins. 206,980 26.09%
Avg. Visit Duration

Floodsmart.gov 179,114  57.07%

00:03:1 3 il Flood Map 113,084  44.72%
Avg for View: 00:03:13 (0.00%) Update Schedule ’

Residential 47,881 33.21%
Pageviews Coverage

Understanding 47263 77.31%
1,151,218 = Flood Maps

9 N Y T . e
% of Total: 100.00% (1,151,218) AVg Visits per Visitor

H1 H2 M Other
Unique Visitors

253,211 —

% of Total: 100.00% (253,211)

Avg. Pages / Visit

3.68 E—
Avg for View: 3.68 (0.00%)

Visits by Social Network

Avg. Time on Page Social Network Sessions
Visits and Bounce Rate by Source / Medium
00:01:12 Facebook 2,370
U1 ——
Avg for View: 00:01:12 (0.00% i i
vg for View: ( ) Source / Medium Sessions Bounce Rate Twitter 248
128,517 41.61%
reddit 218
Bounce Rate (direct) / (none) 81,959 35.82%
Facebook Apps 41
38.55% e 12,110 22.26% PP
Avg for View: 38.55% (0.00% ;
valortien (0.00%) bing / organic 10,538 37.76% LinkedIn 37
6,989 33.35% Blogger 21
latimes.com / referral 6,326 16.09% Weebly 14
4,583 67.29% . )
ActiveRain 13
search.usa.gov / referral 3,600 37.47%
WordPress 7
2,155 20.09%
Yahoo! Answers 7
news.yahoo.com / referral 1,802 17.76%
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