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DisasterAssistance.gov Web Performance Metrics Oct 1, 2015 - Oct 31, 2015

Total Visits New vs. Returned Visitors Total Pageviews
382,242 B New Visitor B Returning Visitor Bounce
Page Title Pageviews
% of Total: 100.00% (382,242) J\'\"""" 9 9 Rate
Disaster
Assistance 1,860,467 35.74%
Avg. Visit Duration Center
-NO- Disaster Help & 1,226,867 0.64%
00:09:04 T Resources
Avg for View: 00:09:04 (0.00%)
Mobile 1,164,882 53.00%
Pageviews Address Look-up 234,050  1.38%
Find Assistance 174,712 1.15%
5,036,132 § e
% of Total: 100.00% (5,036,132) Avg. Visits per Visitor
H1 W2 M Other
Unique Visitors
168,249 s
% of Total: 100.00% (168,249)
39.9%
Avg. Pages / Visit Visits by Social Network
Social Network Sessions
1 3-1 8 Y e e
Avg for View: 13.18 (0.00%) Facebook 14.992
Twitter 2,604
Avg. Time on Page
Visits and Bounce Rate by Source / Medium Pocket 4
00:00:45 —
Avg for View: 00:00:45 (0.00%) Source / Medium Sessions  Bounce Rate LinkedIn 3
i 0,
(direct) / (none) 172,979 7.72% Google+ 2
Bounce Rate hp_promo / web 47,616 4.84%
Tumblr 1
5.61% B fema.gov / referral 43,780 3.34%
Avg for View: 5.61% (0.00%) ) Weebly 1
google / organic 42,143 4.77%
m.facebook.com / referral 10,472 3.34%
bing / organic 10,313 0.86%
scemd.org / referral 7,845 3.40%
yahoo / organic 6,309 2.12%
search.usa.gov / referral 4,157 4.69%
facebook.com / referral 3,273 0.98%
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