FEMA.gov Web Performance Metrics Jun 1, 2014 - Jun 30, 2014

Total Visits New vs. Returned Visitors Total Pageviews
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% of Total: 100.00% (1,708,456) Page Title Pageviews " o

FEMA.gov | Fed

eral Emergency 316,938 66.00%

Avg. Visit Duration Management Ag
ency
00:01:43
Site Avg: 00:01:43 (0.00%) :&i You Prepar 301,552  79.19%
Disaster Declara
Pageviews tions | FEMA.go 119,208 39.70%
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% of Total: 10000% (3325200) | MV VU The National Flo
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Avg. Visits per Visitor ov
Unique Visitors ol mo m
1 2 Other Training | FEMA
46,249 47.83%
1,401,357 .gov ’
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Avg. Pages / Visit A Visits by Social Network
1.95 Social Network Sessions
Site Avg: 1.95 (0.00%)
Facebook 3,742
] Blogger 2,444
Avg. Time on Page
Twitter 861
00:01:46
Site Avg: 00:01:46 (0.00%) WordPress 191
Visits and Bounce Rate by Source / Medium
Weebly 182
Bounce Rate Source / Medium Sessions Bounce Rate
LinkedIn 136
59.09% (direct) / (none) 674,820 56.90%
Site Avg: 59.09% (0.00%) google / organic 446,133 56.97% wikiHow 73
thesunchronicle.com / referral 125,863 76.62% YouTube 37
bing / organic 81,804 49.19% Google+ 31
ready.gov / referral 68,532 50.09% .
V-9 ’ reddit 31
yahoo / organic 38,517 54.52%
socialsecurity.gov / referral 24,099 92.17%
usasearch.fema.gov / referral 22,967 51.33%
ssa.gov / referral 22,058 88.92%

links.govdelivery.com / referra

| 21,383 63.75%
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