z Google Analytics

Ready.gov Web Performance Metrics Feb 1, 2014 - Feb 28, 2014
Total Visits New vs. Returned Visitors Total Pageviews
893,653 B New Visitor M Returning Visitor Bounce
% of Total: 100.00% (893,653) = Page Title Pageviews o o
Home [Ready.g 351 449  67.62%
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Avg. Visit Duration
Emergency Alert o
00:01:52 s | Ready.gov 247,562  80.85%
Site Avg: 00:01:52 (0.00%) —~N
Build A Kit | Rea 01738 47.54%
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Pageviews Winter Storms &
Extreme Cold | 91,492 81.84%
1 ,751 ,856 Ready.gov
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Visits by Social Network

Social Network Visits
Avg. Pages / Visit
Facebook 10,193
1.96
e
Site Avg: 1.96 (0.00%) Twitter 4,209
Blogger 1,111
Avg. Time on Page
Weebly 667
00:01:57 .
Site Avg: 00:01:57 (0.00%) —_—A Linkedin 421
Visits and Bounce Rate by Source / Medium FC2 333
Bounce Rate Source / Medium visits  POUnee WordPress 239
70.33%
—— H |
Site Avg: 70.33% (0.00%) (direct) / (none) 267,452 74.46% Yahoo! Answers 233
google / organic 167,171 62.31% Pinterest 127
0,
ads.yahoo.com / referral 84,786 81.42% reddit 88
google.org / referral 70,280 77.82%
fema.gov / referral 17,988 37.75%
u.pub-fit.com / referral 16,917 74.09%
bing / organic 15,726 57.15%
m.yahoo.com / referral 13,059 80.58%

dl.dropboxusercontent.com / refe

11,035 19.66%
rral

yahoo / organic 7,895 66.88%





